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All attendees are in listen-only mode

Please submit any questions via the Q&A 
button on the panel at the bottom

Sound issues? Participants can access audio 
via the telephone of computer mic & 
speakers



This proprietary presentation is given for general information purposes only and shall be kept strictly confidential. 



This proprietary presentation is given for general information purposes only and shall be kept strictly confidential. 

Kenshoo empowers businesses with

data they can trust, 

insights they can use and

impact they can measure. 



Actionable insights
based on cross-channel 

intelligence

ALL critical media 
publishers in one 

platform

Industry experts for 
unparalleled global 
support & strategy

Spend Under 
Management

Brands & Agencies Data Points
International 

Locations
Audience 
Segments

3rd Party 
Integrations
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Cross-channel industry insights 

updated weekly

Channel-specific toolkits

Blog posts

Other resources

https://kenshoo.com/covid-19-resources/

https://kenshoo.com/covid-19-resources/
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Executive Summary & Core Insights

Advertiser & Consumer Insights

Taking Action

The Bottom Line
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Source: New York Times, April, 2020
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Source: Wunderman Thompson, 2020

% who expect to use 
digital shopping channels 
more in the future

59% 58% 64% 80% 68% 59% 67% 93%

Frequency of monthly 
purchases on Amazon

8.7 7.5 9.2 7.1 6.7 2.8 3.2 12.6

Frequency of monthly 
purchasing from branded 
websites

2.8 2.7 3.1 4.3 3.5 3.5 3.6 9.0

Avg. time consumers 
expect to wait for deliver 
from online shopping

3.1 2.6 2.5 2.2 3.1 2.1 4.1 1.4

% who wish more brands 
and retailers offered 
services like Amazon

82% 79% 72% 88% 80% 56% 69% 91%

* China consumer questions included Taobao and Tmall in addition to Amazon where applicable
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Source: CRC Survey, March 25th, 2020

https://www.marketwatch.com/story/walmarts-us-sales-jump-20-in-recent-weeks-2020-04-03
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Source: Kenshoo Study, April 22nd, 2020
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Source: eMarketer, US Consumer Confidence Amid the Coronavirus Pandemic, May 7th, 2020
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Source: Amazon Quarterly Earnings | CRC Survey and Study April 15th, May 7th, 2020



This proprietary presentation is given for general information purposes only and shall be kept strictly confidential. Source: CRC Survey, April 22nd, 2020



This proprietary presentation is given for general information purposes only and shall be kept strictly confidential. 

✓

✓

✓

✓

Source: TechCrunch Grocery Delivery Apps, March 2020  |  Statista, Most Popular Apps, May 2020 |  CRC Surveys April 1st, May 2nd 2020

https://www.marketplacepulse.com/articles/americans-adopting-online-grocery-shopping-faster-than-ever


This proprietary presentation is given for general information purposes only and shall be kept strictly confidential. 

✓

✓

✓

Source: Amazon Earnings Report | CRC Surveys April 1st, April 29th 2020
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Source: Kenshoo, May 13th, 2020

* Amazon made a correction to impression counts the week of March 16th 2020, resulting in non-viewable impressions being omitted thereby slightly inflating CTR
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Source: Profitero, 2020 Prime Day Outlook  |  CRC Survey, April 1st, 2020 versus April 21st, 2020
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