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Cross-Channel Audiences

Cross-Channel engagement to drive full-funnel success

With Kenshoo’s machine learning and cross platform technology, the concept of retargeting
has just been enhanced.

Advertisers have dreamt of identifying if someone has engaged with their ads on other
marketing channels and how to take an omni-channel remarketing approach to drive them
down the funnel.

Kenshoo's Cross-Channel Audiences makes it possible to retarget people across Search and
Social marketing channels, not just the channel your audience engaged on.

Leverage cross-channel engagement to improve your search and social marketing
campaign ROl with Kenshoo’s Cross-Channel Audiences
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Results from Cross-Channel Audiences for a Leading Global Retailer
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For more information visit www.kenshoo.com l(c '1S|]()()




