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THE 12 TIPS OF CHRISTMAS

For Search and Social Marketing

TO MAKE YOUR SEASON
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ANALYZE HISTORICAL SEASONAL DATA TO
UNDERSTAND PAST PERFORMANCE AND
ADJUST CURRENT PROGRAM TO PRODUCE
MORE OPTIMAL RESULTS. DON’T BE AFRAID
TO INCREASE BIDS AND OPEN UP BUDGETS
TO ACCOUNT FOR HEAVY COMPETITION
ON KEY DATES.

Kenshoo Pro Tip:

Guide your sleigh with Kenshoo Halogen Inform™ to

account for the impact of your promotional schedule and

any offline media buys on campaign budgets and pacing.

EXPAND KEYWORDS TO INCLUDE SEASONAL-
SPECIFIC TERMS. BE SURE TO IMPLEMENT
A NEGATIVE STRATEGY TO ENSURE YOUR
BUDGET ISN'T GOING TOWARDS UNWANTED,
UNQUALIFIED SEARCH QUERIES.

Kenshoo Pro Tip:

Review the Keyword Suggest Report to expand keyword
coverage and concatenate top terms to trim the tree
with holiday-inspired phrases. Then, leverage the

Cannibalization Report to eliminate duplicates, minimize

competing keywords, and avoid overspending.

UTILIZE GOOGLE SHOPPING CAMPAIGNS AND

PROMOTE PRODUCT LISTING ADS (PLAS) WITH
HIGH IMPACT IMAGES TO DRAW IN SHOPPERS
WHO ARE READY TO PURCHASE.

Kenshoo Pro Tip:

Leverage KPO to maximize your Shopping campaigns
with intelligent automation. Then, repurpose assets
from your top performing products in PLA to add
some jingle to your social marketing by automatically
turning them into Facebook ads with

Kenshoo Demand-Driven Campaigns™.

EXPLORE LOCAL SEARCH FEATURES SO
CONSUMERS CAN FIND BRICK-AND-MORTAR
STORES NEARBY TO MAKE PURCHASES AND

INTEGRATE THIS OFFLINE ACTIVITY TO GET A

FULL CUSTOMER PICTURE.

Kenshoo Pro Tip:

Steer traffic to physical locations by updating your
place pages via Kenshoo Local and take action to

optimize using online-to-offline data via integrations

with partners such as LiveRamp and Revtrax.

CHANNEL CONSUMER PASSION BY INTEGRATING

SOCIAL SHARING OPTIONS, SUCH AS THE
PINTEREST “PIN IT” BUTTON, INTO YOUR
PRODUCT PAGES TO DRIVE ENGAGEMENT
AND SALES.

Kenshoo Pro Tip:

Review Kenshoo Search & Social Analytics to under-

stand which products are performing well on Pinterest

but not Google Shopping (and vice versa) and update

ads accordingly.

OPTIMIZE YOUR CAMPAIGNS MORE
FREQUENTLY DURING THE FESTIVE SEASON TO
CONTINUALLY IMPROVE PERFORMANCE.

Kenshoo Pro Tip:

Make your list and check it twice: analyze device, ad
copy, and keyword day-over-day performance via
Kenshoo reporting and quickly make optimizations

based on results using Advanced Search.

USE FORECASTING TOOLS TO GAIN INSIGHTS
INTO FUTURE PERFORMANCE, PARTICULARLY
ON KEY DATES SUCH AS BLACK FRIDAY AND
CYBER MONDAY, TO UNDERSTAND POTENTIAL
RETURN AT VARIOUS SPENDING LEVELS.

Kenshoo Pro Tip:

Turn on the lights with Kenshoo Halogen Foresee™ to

forecast search spending throughout the season and
develop scenario plans that you can immediately
activate through Kenshoo Portfolio Optimizer™

(KPO) bidding.

DEVELOP RELEVANT, HOLIDAY-SPECIFIC AD
COPY WITH CLEAR CALLS TO ACTION.
IMPLEMENT TESTING TO ENSURE YOUR MOST
EFFECTIVE MESSAGING IS USED ON PEAK TIMES
DURING THE FESTIVE SEASON TO DRIVE THE
MOST ENGAGEMENT.

Kenshoo Pro Tip:

Automate ad copy analysis with the Kenshoo A/B
Testing Report to quickly determine “winners” and
“losers.” Act on results through automated flighting

via Scheduled Actions so you can spend time celebrat-

ing, not optimizing. Promotions over? Reverse your

Scheduled Actions to revert to previous ad status.
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ENSURE CONSUMERS HAVE AN OPTIMAL
SHOPPING EXPERIENCE ACROSS DEVICES AND
APPLICATIONS WITH TAILORED COPY AND
LANDING PAGES THAT ALLOW FOR A SIMPLE,
SEAMLESS CONVERSION PROCESS.

Kenshoo Pro Tip:

Tis the season to have an app: drive shoppers to
download, install, and re-engage with Search & Social

app ads. Don’t forget to use the Kenshoo Mobile SDK

to track in-app conversions and optimize to

Lifetime Value.

RETARGET SHOPPERS \WHO HAVE ENGAGED
WITH YOU IN THE PAST TO HELP CLOSE THE SALE
OR PROMOTE COMPLEMENTARY PRODUCTS.

Kenshoo Pro Tip:

Keep the Yule log burning as you re-engage customers

that have visited your site through Facebook Exchange

(FBX) or Google RLSA campaigns. Make your remar-
keting more powerful by showcasing three products in

a single ad unit on Facebook via Multi-product ads.

LEVERAGE INSIGHTS FROM SEARCH CAMPAIGNS
TO INFORM YOUR SOCIAL AD PROGRAMS AND
REACH YOUR HIGHEST-VALUE AUDIENCES MOST
LIKELY TO CONVERT.

Kenshoo Pro Tip:

Implement Kenshoo Intent-Driven Audiences™ to

automatically create and update Facebook Custom

Audiences based on the intent consumers demon-

strate through interaction with your search engine

ads. Then, share the gift of these high-performing
segments by expanding with Facebook Lookalikes to

reach and acquire net new customers.
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GIVE CREDIT WHERE CREDIT IS DUE THROUGH
AN INTEGRATED, MULTI-TOUCH ATTRIBUTION
MODEL.

Kenshoo Pro Tip:

Tie your attribution to your bidding with Kenshoo to

optimize with real-time insights and achieve a

complete package of seasonal success.
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FOLLOW THESE TIPS THIS SEASON AND
YOUR CAMPAIGNS WILL GO DOWN IN HISTORY!

Kenshoo.com/12TipsofChristmas
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